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Abstract
Purpose – The purpose of the paper was to examine factors influencing business zakah compliance
behavior.
Design/methodology/approach – The theory of reasoned action (TRA) was adopted to investigate
whether attitude, subjective norm and intention were the determinants of zakah compliance behavior
based on questionnaire survey of 227 active businessmen in one district in Malaysia.
Findings – Results indicate intention to be a significant predictor for zakah compliance behavior.
Intention is further found to be influenced by both attitude and subjective norm, and it mediates the
relationship between both factors with business zakah compliance behavior.
Practical implications – As attitude, subjective norm and intention are found to influence business
zakah compliance behavior, zakah institutions should give serious attention on these factors to improve
their zakah collection in the future.
Originality/value – The study supports the argument that in a loosely regulated environment like
zakah, the TRA can still effectively explain the behavior of zakah compliance.
Keywords Religion, Subjective norm, Attitude, Islam, Intention, Theory of reasoned action,
Zakah compliance behavior
Paper type Research paper
1. Introduction
One of the five pillars of the Islamic faith is zakah, an obligatory form of “charity”, which
every Muslim is expected to contribute to. Zakah literally means “to purify”, and the act
of payment is considered as a form of worship and social investment. Several conditions
must be fulfilled before zakah is payable, and this includes the type of assets (i.e. only
assets that are acquired for the purpose of creating or generating wealth are subject to
zakah), haul (completion of one full Islamic year, i.e. 354.5 days based on the lunar year
or equivalent to 365.25 days based on the solar year for the asset subject to zakah) and
nisab (if the amount exceeds the minimum threshold equivalent to the market price of 85
g of gold). It is deemed to be an important economic tool to mobilize assets for the
purpose of economic growth and to empower eight specific groups in society, i.e. the
poor, the needy, the fund administrators, the sympathizers, those in bondage, those in
debt, those in the cause of God and those in the wayfarer, as stated in the Quran
(At-Taubah, verses 60).
Given the importance of zakah to the economy and society, zakah institutions have
been set up in Malaysia to collect and distribute funds. They are under the control of
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Islamic religious councils of each state. Like tax, zakah is regulated by penalty imposed
by the state. Despite tax rebate being given for zakah payment and collection procedures
being improved, the amount of zakah payments and collections is still relatively low. It
was reported that in the Federal Territory of Kuala Lumpur (the country’s main
business center), only 10 per cent out of 5,000 Muslim businessmen who were eligible to
pay zakah discharged their duties (Abdul-Rahim, 2005), and in another report, it was
revealed that only 20 per cent of Muslim businessmen in the country paid zakah (Foad,
2002). A review over the past five years on the trend of zakah compliance behavior
showed many Muslim businessmen did not pay zakah (Zakah report, 2010). Halizah et al.
(2011) and Ram Al-Jaffri (2010) observe that the total collection of zakah from business
income is relatively small compared to total collection of zakah on personal income.
Hence, a study on business zakah compliance behavior may provide insights on factors
that influence zakah payers’ commitments to the state regulation.
As the decision to either pay or not pay zakah is a behavior that is under the zakah
payer’s control, it is therefore closely related to intentions, attitudes and subjective
norms. Hence, we adopt the theory of reasoned action (TRA) by Ajzen (1991) to explore
business zakah compliance behavior. While there has been much research undertaken
on tax compliance behavior, studies that focus on zakah compliance behavior are still
lacking (Kamil and Ahmad Mahdzan, 2002; Zainol et al., 2009). However, unlike the few
available studies that only focused on the intention of a Muslim worker to pay zakah on
employment income, this study examines the relationships between the Muslim
businessman’s intentions to comply with the actual compliance behavior. Factors that
influence payment of zakah on employment income cannot fully explain the factors that
influence business zakah compliance behavior, especially when the wages are fixed,
while the source of business is changing. In addition, this study narrows the gap in the
TRA and zakah compliance behavior literature by developing a measurement for
attitude and subjective norms in the area of zakah, using belief elicitation procedure as
proposed by Ajzen and Fishbein (1980).
The paper proceeds as follows. Section 2 presents the literature review and
development of our research hypotheses. The research methods are discussed in Section
3, and Section 4 reports the results of our findings. The paper ends with the discussions
and conclusions in Section 5.
2. Literature review and hypotheses development
Past studies on compliance behavior have used various cognitive theories to understand
behavior. One of the most popular theories to explain the variability of behavior is the
TRA. This theory has been applied to predict and analyze the behavior in various
environments. For example, TRA has been used to study the relationship between tax
returns behavior and church attendance (Gorsuch and Ortberg, 1983), ethical business
decision-making (Cohen et al., 1991), technology adoption (Dickinger et al., 2008;
Ramayah et al., 2009; Shih and Fang, 2004), ethical behavior in the relationship between
the auditor and the client (Cohen et al., 1994) and tax compliance behavior (Hanno and
Violette, 1996). In the case of zakah, Zainol et al. (2009) also applied this theory to
understand zakah compliance behavior on employment income (Figure 1).
Unlike past studies that failed to take into account the belief structures on attitudes
and subjective norms, this study identifies salient beliefs of both variables in the context







































subjective norms to several belief structures will enhance our understanding of
behavior.
TRA is a basic general model for understanding an individual’s behavior (Ajzen,
1985). TRA clarifies that the most important determinant for a particular behavior is
intention; a form of motivation that influences the behavior of a person. Intention is also
the most powerful driver for a person to do something. This is because a person will do
something based on his/her intention to do it (Pavlou and Fygenson, 2006). The stronger
the person’s intention to perform the behavior, the higher is the probability that such
behavior will be executed. Similar relationship is also expected to exist in the context of
business zakah behavior.
TRA also suggests that attitude toward the behavior and subjective norm play major
roles in explaining the variability of a particular behavior. Attitude toward a behavior is
related to the assessment made by individuals on whether the implementation of such
behavior is favorable or otherwise. Meanwhile, subjective norm is related to social
influences on the individual’s behavior. Social influence may be related to various
groups of people, such as spouse (husband/wife), family, friends and others.
2.1 Attitude toward zakah and intention
Attitude plays a key role in influencing the behavior of a person. According to Ajzen and
Fishbein (1980), attitude is defined as an individual’s belief that performing the behavior
of interest will cause an effect with certain consequences to him or her. It is related to the
individual’s assessment on the cost – benefit on the implementation of a particular
behavior. Thus, if the individuals believe that performance of the behavior would result
in a positive impact, then such individuals will have a favorable assessment and would
perform the behavior.
The significant role of attitude on intention is explained by many previous
researchers (Ajzen and Driver, 1992; Ajzen and Fishbein, 1980; Gopi and Ramayah,
2007; Rhodes and Courneya, 2003; Taylor and Todd, 1995; 1995b). Hanno and Violette
(1996), Bobek and Hatfield (2003) and Trivedi et al. (2005) find intention to comply with
tax laws is influenced by the attitudes of taxpayers. In the case of zakah, Zainol et al.
(2009) report that attitudes have a significant relationship with intention to pay zakah on
employment income. Thus, attitudes toward business zakah are expected to have a
significant positive relationship with intention to pay zakah. Hence, the following
hypothesis is proposed:
H1. Attitude toward zakah influences the businessman’s intention to pay business
zakah.
Figure 1.






































2.2 Subjective norm and intention
Fishbein and Ajzen (1975) suggest subjective norm is an important part of the TRA.
Ajzen and Fishbein (1980) define subjective norm as an assessment of the individual
against other individuals who are important to him/her that will influence the decision
related to the behavior. It consists of the influence on the individual to comply with the
hopes of the social environment. If the perception of social influence is positive, then the
person will perform the behavior and vice versa.
Previous studies in various fields have found subjective norm to have a significant
influence on intention (Gopi and Ramayah, 2007; Ramayah et al., 2009; Taylor and Todd,
1995b; and Venkatesh and Davis, 2000). In the case of taxation, Hanno and Violette
(1996) confirm that the intention for tax payment is positively associated with social
perception on tax paying behavior. Bobek and Hatfield (2003) also reveal that subjective
norm has a positive relationship with intention to pay tax. Thus, the next hypothesis is
as follows:
H2. Subjective norms influence the businessman’s intention to pay zakah.
2.3 Intention versus behavior
Ajzen and Fishbein (1980) define intention as a description of cognitive readiness to
perform a behavior. Intention is a willingness to try to do something (Ajzen, 1991).
Intention plays an important role in the implementation of worship in Islam (Qardawi,
1988). In Islam, any worship that is not accompanied by intention will not get good
rewards from God (Qardawi, 1988). Thus, in the context of zakah payment, individuals
who have the intention to pay zakah will get rewards from God even before making
actual payment and will further receive rewards after making payment. On the contrary,
those who have no intention and do not pay zakah at all have sinned, as zakah is one of
the five pillars of the Islamic faith and an obligatory act of worship.
The TRA clarifies that intention is the most influential factor on the behavior and is
the intermediary (mediator) between attitude and subjective norm on behavior.
According to Baron and Kenny (1986, p. 1176), mediator means:
[…] the generative mechanism through which the focal independent variable is able to
influence the dependent variable of interest (and) mediation is best done in the case of a strong
relation between the predictor and criterion variable.
This means that the influence of attitudes and subjective norms on behavior depends on
the intentions of a person to perform the behavior.
The literature suggests that intention is an immediate antecedent and mediator of
attitudes and social influences on behavior (Ajzen, 2005; Bagozzi and Warshaw, 1990;
Schifter and Ajzen, 1985). A meta-analysis study by Shephard et al. (1988) indicates 87
studies using the TRA as a framework find intention to have a significant relationship
with behavior. Hence, the related hypotheses are as follows:
H3. The businessman’s intention influences zakah on business income compliance
behavior.
H4. Intention is a mediator between the influences of attitudes and subjective norms








































3.1 Development of research instrument
There are two stages in the development of the research instrument in this study. This
is because according to the TRA, a particular behavior should be explained in the
specific context of objectives, actions, contexts and time (Ajzen and Fishbein, 1980). The
study must first identify the salient belief in the specific behavior (zakah compliance
behavior) to understand its behavior, and then include the salient belief in the
questionnaire (in the second stage). This is because any belief of a behavior varies
according to the context and the population being studied (Ajzen and Fishbein, 1980).
Thus, this study will look at the behavior (actions) of the businessmen (the target)
toward the payment of business zakah to zakah institutions (context) in a given period
(time).
In the first stage of instrument development, the current study adopted belief
elicitation procedure established by Ajzen and Fishbein (1980) to identify salient belief
of attitudes and normative beliefs among the Muslim businessmen with regards to
business zakah compliance behavior. This procedure involved distributing 150
questionnaires consisting of questions related to the businessmen’s behavioral and
normative belief toward zakah payment (Table I).
The questionnaires were hand-distributed to 50 Muslim sole proprietorships and
partnerships in a district in one of the northern states in Malaysia, and via emails to 100
small and medium enterprises registered with the Ministry of Entrepreneur and
Cooperative Development in the state. The sample of businessmen was selected using
convenience sampling based on the list of names of businessmen supplied by the
District Council. Within a month, more than 30 (20 per cent) responses were received.
These statements were prepared based on the frequency of the received answers given
by respondents. This is an important contribution, as previous studies failed to develop
an instrument specifically for zakah. To determine the most salient belief, the method
proposed by Pavlou and Fygenson (2006) and Ajzen and Fishbein (1980) was adopted,
i.e. by choosing the belief with more than 20 per cent frequency for the answer.
Table II presents the results of attitudes and normative beliefs that were found to be
dominant based on the responses received from the 30 businessmen on zakah
compliance behavior. The results suggest that behavioral belief can be classified into six
categories:
(1) purification of wealth or assets;
(2) zakah payment is an appropriate action;
(3) zakah payment is a religious responsibility;
Table I.
Questions related to belief
elicitation procedure
Salient beliefs Form of questions
Behavioral belief What are your beliefs regarding the payment of zakah to zakah institutions?
What would you do if you receive instructions from zakah institution
asking you to pay zakah?
Normative belief Who do you always refer to when you have any problems related to
religious issues such as zakah payment?
What type of response do you receive from the individual to whom you






































(4) zakah payment is important to help fellow Muslims;
(5) zakah payment provides many benefits; and
(6) seeking Allah’s blessings.
For normative beliefs, three groups of reference and three forms of feedback were
identified. The three groups of reference are spouse, parents and amil (zakah fund
manager); and three common forms of feedback are support, advice and agreement that
businessmen should pay zakah.
In the second stage of instrument development, selected items on attitude and
normative beliefs (in the first stage) were included in the questionnaire for measuring
attitude and subjective norm. Attitude was represented by six items, while subjective
norm was represented by nine items (three reference group  three feedback
statements). An example of the item related to attitude is, “The payment of zakah to
zakah institutions will cleanse the assets of my business”. An example of a subjective
norm statement is, “My partner supports me to pay zakah to the state zakah institution”.
Items to measure intentions and behavior were modified from previous studies. A total
of five intention items was taken from Zainol et al. (2009), while the fourth item of
behavior was based on that established by Ajzen and Fishbein (1980). All questions to
measure all the variables in this study were based on a five-point Likert scale with a
score of one point given for the answer to the statement “strongly disagree”, and up to
“strongly agree” to score a total of five points. For example, the highest and lowest
possible score for attitude which has six items would be 30 points (six items  five
points) and six points (six items  one point), respectively. The highest score indicates
a very positive attitude toward the payment of zakah, while the lowest score reflects a
very negative attitude toward such behavior. All the factors passed the reliability and
validity test as recommended by Hair et al. (2006) in the pilot study before the
questionnaires were distributed to the respondents.
3.2 Sampling
The unit of analysis in this study consisted of active sole proprietors and partnerships in
Kedah, one of the northern states in Malaysia. This state was selected because it was the
first state to have zakah law (Kedah Zakah Regulations, 1982). As stated in the law, any
Muslim person who refuses to pay zakah to the state zakah institutions will be fined
and/or receive a jail sentence (Kedah Zakah Regulations, 1982).
Table II.
Salient belief of attitude
and subjective norm
(N  30)










Asset purification 25 (83) Spouse 20 (66) Support 17 (56)
Appropriate action 19 (63) Parents 18 (60) Advice 15 (50)
Religious responsibility 15 (50) Amil 7 (23) Agreement 10 (33)
Help fellow Muslims 10 (33) Religious teacher 4 (13) Opinion 5 (16)
Many benefits 9 (30) Friends 4 (13) Request 3 (10)
Seek Allah’s blessings 8 (26)
Facilitate tax payment 5 (16)







































There were 43,017 active Muslim businessmen including 37,458 sole proprietorships
and 5,559 Muslim partnerships in the state of Kedah in 2008 (Jabatan zakah Negeri
Kedah, 2008). As suggested by Krejcie and Morgan (as cited in Sekaran, 2003),
the sample size needed for a study is 380, but a size of 700 was selected to overcome the
possibility of not receiving the completed questionnaires from the respondents. The
sample also met the rule of thumb suggested by Roscoe (as cited in Sekaran, 2003) which
stipulates that the sample characteristics should be more than 30 samples but less than
500 samples for most of the studies. Once the sample size was determined, simple
random sampling procedure using the Statistical Package for Social Sciences (SPSS)
version 15.0 was used to select the sample from the name list. The questionnaires were
sent to the addresses of the selected respondents by post.
3.3 Data analysis method
3.3.1 Sample profile. A total of 279 of 700 questionnaires were returned, representing a
40 per cent response rate. However, only 227 questionnaires could be used for analysis
purposes. The respondents comprised 50.9 per cent males and 49.1 per cent females. The
average age of respondents was 43 years, and the average age of the business was nine
years. The majority of respondents, i.e. 79.6 per cent, were married and the rest were
single (18.5 per cent) and others (1.9 per cent).
3.3.2 Reliability and validity. The level of reliability and validity of each factor in this
study is reported in Table III. There are four factors, i.e. behavior, intentions, attitudes
and subjective norms, that underwent both tests. Overall, the reliability and validity of
each factor are satisfactory, as the alpha value is above 0.70, KMO values exceed 0.50
and BTOS test is significant (p  0.001). This is consistent with the recommendations by
Hair et al. (2006).
3.3.3 Multiple regression analysis. Multiple regression analysis was used to analyze
two models in this study:
(1) the first model is related to behavioral intention to pay zakah on business income;
and
(2) the second model is related to business zakah compliance behavior.
For the first model, intention was treated as the dependent variable, while two other
factors (attitude and subjective norm) were treated as independent variables.
In the second model, zakah compliance behavior was the dependent variable and the
independent variable was intention.
Table III.
Reliability and validity
test (N  227)
Variables Number of items Cronbach alpha value KMO value BTOS
Behavior 4 0.840 0.725 0.000
Intention 5 0.815 0.762 0.000
Attitude 6 0.860 0.871 0.000
Subjective norm 9 0.938 0.878 0.000







































4.1 Behavioral intention model
The result of multiple regressions is presented in Table IV. The adjusted R square value
is 0.39, suggesting that 39 per cent of the business zakah compliance behavior is
significantly explained by the attitude and subjective norm. For attitude, a one unit
increase led to a 0.30 unit increase in intention to comply (p  0.000), while a one unit
increase in the perception of the reference group increased the compliance intention to
0.16 units (p  0.001). These results support both H1 and H2.
4.2 Model of business zakah compliance behavior
Table IV also presents the model of the relationship between intention and business
zakah compliance behavior. Results reveal an adjusted R square of 0.32, which means
that the factors explain 32 per cent of business zakah compliance behavior. Results also
suggest that there is a significant positive association between intention and business
zakah compliance behavior. This positive relationship supports H3 (significant at p 
0.001).
4.3 Mediator model of business zakah compliance behavior
Table V presents the results of multiple regression analysis, where intention acts as
mediator between attitude and subjective norm. The indirect effect of attitude and
subjective norm on compliance behavior through intention is significant at p  0.001.
This confirms that intention is a mediator between the effect of attitude and subjective
norm on zakah compliance behavior.
5. Discussion and conclusion
The study found six salient beliefs for attitudes, three reference groups and three





Regression results explaining intention to pay zakah
Attitude – behavorial intention 39 0.295** 69.040**
Subjective norms – behavorial intention 0.161**
Regression result explaining compliance behavior
Intention – compliance behavior 32 0.562** 100.62**
Note: ** Significant at p  0.001
Table V.
Multiple regression
analysis of intention as a
mediating variable
(N  227)
Dependent variable  compliance behavior
Total effectDirect effect Indirect effect
Attitude 0.512** 0.302** 0.814
Intention 0.415** 0.415
Subjective norm 0.320** 0.027* 0.347
Intention 0.553** 0.553







































prior research conducted by Bobek and Hatfield (2003) and Hanno and Violette
(1996). With respect to the influence of attitudes and subjective norms on intention
to pay zakah, the findings are consistent with those reported in previous studies in
various fields (Hanno and Violette, 1996; Zainol and Kamil, 2008; Zainol et al., 2009).
The importance of intention in mediating the influence of attitudes, subjective
norms and compliance behavior is consistent with other studies in various fields
(Rah et al., 2004).
In general, this study confirms the suitability and application of the TRA in the zakah
context. Variables highlighted in TRA, such as attitudes toward behavior, subjective
norms and intention, play an important role in explaining zakah compliance behavior.
This shows that the TRA is a general theory which can be applied in various fields to
explain compliance behavior.
The research findings have implications on both theory and practice. In terms of
theory, the findings indicate that behavioral and normative belief is different compared
to previous studies due to differences in the environment, object behavior and the
population. This suggests that the construct of attitude and subjective norm cannot be
generalized to all types of environments, objects and the population, or in short, they are
context-specific.
In terms of practical implications, as exercising zakah obligation is a voluntary
act, zakah institutions need to pay serious attention to both factors (attitude and
subjective norm) to encourage businessmen to pay zakah to the institutions. They
must improve their image and reputation and transparency, particularly in
collecting and distributing zakah to the society. This is important to ensure that
zakah payers have positive perception and views on the importance of paying zakah
to the institution. Institutions also should undertake efforts to increase promotional
activities to alert the Muslim public to comply with zakah obligations. If spouses and
parents have strong influence, they can directly affect the businessmen’s intention
to pay zakah. Efforts should also focus on increasing communication between amil
and zakah payers. Increased communication, either through direct interactions or
meetings on a regular basis, could help increase their awareness and intention to pay
zakah.
As intention acts as a motivator for businessmen to comply with business zakah,
zakah institutions need to develop strategies that will encourage them to have strong
intentions to pay zakah. This can be done by making sure that zakah funds are
distributed fairly to all zakah recipients. By so doing, zakah payers’ willingness and
motivation will increase as they realize that zakah money that has been paid to the
institution is being distributed fairly to the asnaf beneficiaries.
Although this study has shed some light on zakah compliance behavior, the
findings should be interpreted with caution. The scope of this study only focused on
one state in Malaysia and variables used were based on the TRA. Thus, it is
recommended that future studies be conducted covering other states in the country
and also in other Muslim countries to obtain a more comprehensive view on zakah
compliance behavior in different contexts. Furthermore, studies in the future should
also take into account other variables, such as perceptions of zakah law and
enforcement, service quality of zakah institutions, etc., that may play a role in
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